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Dr. Thanos Kriemadis is Professor in the Department of Management Science and Technology at the University of Peloponnese, teaching Principles of Management, Total Quality Management and Business Excellence, Strategic Management, and Human Resource Management. 
He received his B.Sc (Management), M.A.(Sport Management and Marketing), M.B.A. (Strategic Management and International Business), and Ph.D. (Strategic Planning in sport organizations and Business Management), from USA Universities. He was specialized in Strategic Management under the guidance of Dr. Ansoff (The Father of Strategic Management).  He was also an active member of the San Diego Deming User Group where he was introduced to Deming’s Management System and Total Quality Management by Dr. Deming’s disciples. 

 Dr. Kriemadis is Quality Auditor for Quality Management Systems (ISO 9001:2015). He was Quality Assessor of the EFQM Excellence Award promoted by the European Foundation for Quality Management (EFQM) specialized in Small and Medium Enterprises and the Public sector-Education. Before moving to academia Dr. Kriemadis held several management posts in both the public and private sectors in the USA and Greece. In USA, he worked in the Department of Quality Assurance in Motorola, Inc. using the six-sigma methodology, a variety of Total Quality Management principles and practices and the Deming Management System. He also served as a quality and strategy consultant developing and auditing quality systems and strategic plans in Greece, European Union and USA. Research interests include Total Quality Management and Strategic Management issues applied in service organizations.  

Dr. Kriemadis was a former Deputy Rector for Financial Management at the University of Peloponnese, a former Head of the Department of Sport Management, and a member of the Senate. as well as Director of Graduate Studies in Sport Management and Director of the Research Laboratory  “Services Management and Quality of Life”. He is currently President of the University Committee in Innovation and Entrepreneurship, and Deputy Head of the Department of Management Science and Technology.
EDUCATION

1.  Doctor of Philosophy (Ph.D): Specialization in Strategic Planning of Sport Organizations and Business Administration.  University of New Mexico, Albuquerque, New Mexico, USA.  1992.

     Dissertation topic: Strategic Planning in university athletic departments.
2.  Master’s in International Business Administration (M.B.A): Specialization in Strategic Management and International Business.  United States International University, San Diego, California, USA.  1994. (Dr. Ansoff, the Father of Strategic Management was my Professor and academic advisor).
3.  Certificate in Business Administration: Management Development Center, University of New Mexico, Albuquerque, New Mexico, USA.  1991.

4.  Master’s in Management and Marketing of Sport Organizations: Springfield College, Springfield, Massachusetts, USA.  1990.

5.  Bachelor of Science: Business Administration with specialization in Management. American College of Greece, Athens. 2012.
6.  Bachelor of Science: Sport Science.  University of Athens, Athens, Greece.  1985.
WORK EXPERIENCE
Deputy Head of the Department of Management Science and Technology at the University of Peloponnese. 2/2020 – today.
Deputy Rector of the University of Peloponnese for Financial Management. And Infrastructure 2013-2015.
Head of the Department of Sport Management at the University of Peloponnese, responsible for managing all the operations of the Department (academic and administrative work). Development of a Strategic Plan for the Department as well as a Quality Plan for improving the efficiency of its operations 2013-2015. 

Deputy Head of the Department of Sport Management at the University of Peloponnese, responsible for improving the quality of the academic program, the financing of the Department through the EU programs, the quality evaluation of the Department, and the marketing and promotion of the Department, 2010-2013.
Professor, Department of Sport Management, University of Peloponnese. Teaching Total Quality Management in Services, Strategic Management in Sport Organizations, Entrepreneurship and SMEs management, Principles of Management, Management of Non-profit Organizations, Principles of Sport Management, Management for Non-Profit Organizations. 2003-today.
Director of Graduate Studies at the University of Peloponnese (Master’s program in Sport management). Teaching graduate courses on Strategic Planning, Total Quality Management in services, and International Sport Management. 2008-today.

Associate and Assistant Professor, University of Thessaly, Department of Physical Education, Greece. Teaching Strategic planning and Total Quality Management. 1998-2003.
Quality Management System Auditor (ISO 9001:2008). TUV Hellas. International Register of Certificated Auditors (IRCA), 2011.
Quality Management System Auditor (ISO 9001:2000). Hellenic Organization for Standardizatiοn (ΕΛΟΤ), certification number Q 0205/072-03. 2003.
Quality Assessor for European Quality Award. Assessing European Small and Medium Enterprises (SMEs).  European Foundation for Quality Management (EFQM), Brussels 2000-2002.

Quality Assessor for European Quality Award. Assessing European Public organizations and Educational Institutions.  European Foundation for Quality Management (EFQM), Brussels 2003 - 2004.
Greek Ministry of Education, Planning and Operations Research Division.  Strategic planning in higher education sector.  1998.

Greek Ministry of Education.  Developing Seminars and teaching middle and upper level education managers in the areas of: (a) Strategic education planning, (b) Quality assurance in education institutions, and (c) Leadership in education institutions.  1995-1998.

Greek Ministry of Education, Community Support Framework Division.  Athens, Greece.  Responsible for the following programs co-financed by the European Union and the Greek government:

a.  Strategic planning for higher education and primary-secondary education

b.  Quality Evaluation and Quality Assurance of higher education institutions and primary-secondary education

c.  Vocational Training for educational managers of higher education and primary-secondary education Head teachers. 1995-1998.

Economist certified by the Economic Chamber of Greece (license # 0065615, 26/9/02).  Developing Strategic and Business Plans for private and public organizations. 1996-today.
Quality Assurance Consultant. Planning, implementing and evaluating Quality Management Systems (ISO 9001) for private, public, and non-profit service organizations (educational, sport, tourism, recreational, public administration, local authorities and consulting businesses). 1995-today. 

Motorola, Inc., Department of Quality Assurance, San Diego, California, USA. Implementing Total Quality Management principles and practices such as Malcolm Baldrige National Quality Award, Six Sigma, ISO 9001, Reengineering, Continuous Process Improvement, customer satisfaction, Quality Function Deployment, Quality Management training programs and employee development, the Deming Management System. 1993-1994.
University of New Mexico, Division of Continuing Education, Albuquerque, New Mexico, USA.  Planning and implementation of a Strategic Marketing Plan for this Division’s vocational training programs. 1992.

Management Development Center, University of New Mexico, Albuquerque, New Mexico, USA. Development of training programs for business managers and entrepreneurs (including quality management programs). Also, development of a strategic plan paying particular emphasis on quality improvement and organizational restructuring. 1991.
Research & Polling, Inc.  Albuquerque, New Mexico, USA.  Development of market research projects (questionnaire development, data gathering and statistical analysis, final report writing, customer communication and service, help with the development of the marketing plan).  1991.
Naismith Memorial Basketball Hall of Fame, Springfield, Mass. USA.  Development of Marketing and Public Relations campaigns for the Hall of Fame.  1990.

Master’s program on Public Administration, Department of Economics, University of Peloponnese. Teaching courses on Principles of management, Total quality management in services, Quality assurance in services, and sport / cultural events management. 2006-2009.
Master’s program on Services Management, Department of Business Administration, The Athens University of Economics and Business. Teaching courses on Strategic planning in sport tourism, sport management, and special issues in sport management. 2009-today.
Master’s program on Socio-Biology, Neurosciences and Education, Department of Pedagogy and Primary Education, University of Athens. Teaching a course on Total Quality Management in education. 2006-2015.

Master’s program on Education Studies, Greek Open University. Teaching Education management course. 2010-2011.
Bachelor program on Business Administration, Greek Open University. Teaching a Management module including Strategic planning, Organizational Behaviour, International Management, and Project Management. 2007-2009.
Visiting Professor of Business Management, University of Athens, Bachelor of Management and Human Resource Management. Teaching classes such as Total Quality Management in Services, Principles of Management, Marketing for Services, Educational Management, Quality Assurance and Evaluation in Education.  1998-2005.
The University of Nicosia, Cyprus, (Master’s in Public Administration). Courses taught: (a) Seminar in Strategic Management, (b) Principles of Management-Total Quality Management.

The Accadis University of Applied Sciences, Bad Homburg, Frankfurt, Germany, (Master’s in Global Sport Management). Course taught: Global Sport Events.

The University of Peloponnese, Department of Sport Management (Master’s in Olympic Studies and Olympic Games Management). Course taught: Strategic and Operational Planning for sport events.

The University of Peloponnese, Department of Political Science and International Relations (Master’s in Global Economic Policy). Course taught: Global Strategic Management.

The University of Peloponnese, Department of Economics (Master’s in economic analysis). Course taught: Marketing Management for Nonprofit Organizations. 
Certified FIFA Instructor for Administration and management. 

Certified Instructor of National Centre for Public Administration

INDICATIVE GRANTS AND FUNDED PROGRAMS

· Scientific Responsible of the program titled «Dual career of athletes», financed by the Greek state and European Union, 2014-2015, Budget: 1.350.000,00 euros

· Scientific Responsible of the program titled «Updating the knowledge of graduates- Sport organizations and sport events management», financed by the Greek state and European Union, 2014-2015, Budget: 80.000,00 euros.

· Scientific Responsible of the European program Information and Communication Technologies (ICT) titled «Multiperspective Multimodal Dialogue: dialogue system with metacognitive abilities - Metalogue» financed by FP7, 2014-2016, Budget: 280.000,00 euros.

· Scientific Responsible of the program titled «Encouraging entrepreneurship actions and innovation-teaching entrepreneurship to university students” financed by the Greek state and European Union, 2005-2014, Budget: 200.000,00 euros 
· Scientific Responsible of the applied research titled «Implementation of the Common Assessment Framework (CAF) in public services of the Prefecture of Argolis» financed by the Greek state and European Union, 2015, Budget: 20.000,00 euros.

· Scientific Responsible of the applied research titled «Implementation of the European Business Excellence Model in the Telecommunications company OTE in the Region of Thessaly, in the year 2000.
· Scientific Responsible of the program «Educational material development for Entrepreneurship training» financed by the Greek state and European Union in cooperation with the Business and Technological Development Center (KETA) and the Chamber of Arcadia, 2004.

· Scientific Responsible of the program «Entrepreneurship training» financed by the Greek state and European Union in cooperation with the Business and Technological Development Center (KETA) and the Chamber of Arcadia, 2004-2007.

· Scientific Responsible of the applied research titled “Developing a Business Plan for Formula 1 in the area of Tripolis” financed by private funds. 2005.  

· Member of the research team conducting applied research titled “Developing a business incubator in the Region of Peloponnese” financed by the Regional Business Program (Greek state and European Union funds), 2007.  

AWARDS
· The Universal Spirituality and Humanity Foundation (SREI Foundation) in India awarded Professor T. Kriemadis for his Service to Humanity. 2018.

· Best Paper Award Winner (2017), «Mass sporting and physical activity events: Motives, Constraints and future participation intention», Emerald Publishing, Sport, Business and Management: An International Journal.
· Best Applied Manuscript – International Academy of Management and Business (2015), tilted: “Factors driving Purchase Intention and Word of Mouth Communication for Sports Sponsors: A comparative analysis between 'Star' Clubs and 'Underdogs'”, 20th Conference of International Academy of Management and Business, Istanbul, Turkey.

· The National Health/Fitness centers Association and the National Sport Science Association awarded Professor T. Kriemadis for his contribution to Science and Society, Athens, 2011. 

· The Scientific Institute of Sport Management awarded Professor T. Kriemadis for his inspiration to create the first Sport Management Master’s program in Greece, Sparta, 2012.  

· The Greek Sport Management Association awarded Professor T. Kriemadis for his successful organization of the Sport Management Conference held in Sparta, 2012.
BOOK TITLES WRITTEN BY KRIEMADIS RELATED TO DEMING AND TQM
· Ideological Function of Deming Theory in Higher Education: Emerging Research and Opportunities. IGI, USA

· Entrepreneurship and SMEs Management (Analysing Total Quality Management methods for SMEs and the Deming message to entrepreneurs).
· Innovation and SMEs (Analysing how to innovate and continually improve the quality of products and services).
· Principles of Management in Public Administration and the Nonprofit sector (Analysing the Baldrige National Quality Award, the EFQM Excellence Award, the Deming Prize and Total Quality Management). 
· School management with an emphasis in Total Quality Management (Analysing how to plan, implement, evaluate and improve the quality of educational services).
· Management and marketing for Football Clubs: Good governance, Strategic Management and Marketing Applications (paying particular emphasis on Quality Management in sport organizations).
· Business plan in sport organizations (Analysing the concept of quality management in the sport sector).
· Management of Public and Nonprofit Organizations in the Region of Laconia (Analysing the quality management system in public and non-profit organizations).
· Management of Public administration, Education and Nonprofit Organizations in the Region of Argolida (Analysing the quality management system in public and non-profit organizations).
SOME SELECTED PUBLICATIONS (peer reviewed)
1)  Sioutou, A., & Kriemadis, T. (2020). The implementation of the Deming Management Method in Public Administration: A systemic approach. International Journal of Applied Systemic Studies (Special Issue). (accepted for publication).
2)  Sainis, G., & Kriemadis, T. (2020). Exploring Quality Management Models for SMEs. International Journal of Applied Systemic Studies (Special Issue). (accepted for publication).
3)  Kriemadis, T. & Sainis, G. (2020). The Impact of Quality Management Systems on financial performance under crisis conditions: Evidence from Small & Medium Enterprises (SMEs). Total Quality Management and Business Excellence Journal, (accepted with changes).
4)  Koronios, K., Kriemadis, A., Papadopoulos A.  (2019). Exploring service quality and its customer consequences in the sports spectating sector. Journal of Entrepreneurship and Public Policy, 8(1), 187-206.
5)  Koronios K., Psiloutsikou M., Kriemadis A, Gkatsis G., Mavromati M. (2019). Motivation and high performance sports events: An exploratory investigation of the motives underlying repeated participation. International Journal of Sport Management and Marketing, Special Issue on Sports Entrepreneurship and Innovation, 19(1-2), 35-55.

6)  Koronios, K., Kriemadis, A., Dimitropoulos P., Papadopoulos A.  (2019). A values framework for measuring the influence of ethics and motivation regarding the performance of employees. Business & Entrepreneurship Journal,10(1),1-19.

7)  Sainis, G, Haritos, G., Kriemadis, T., Papasolomou, I.  (2019). TQM for Greek SMEs: An alternative in facing crisis conditions. Competitiveness Review, 30(1), 41-58.

8)  Koronios K., Psiloutsikou M., Kriemadis A. (2018). Motives and constraints of participants in running events. Education+ Training, 60(5), 443-457.

9)  Koronios, K., Kriemadis, T.  (2018). An exploration of motives, constraints and future participation intention in sport and exercise events. Sport, Business and Management: An International Journal, 8(5), 436-453.

10)  Papaioannou, A., Kriemadis, T., Mitsios, V., Kartakoullis, N.  (2018). The relationship between customer-oriented strategy and organizational performance of professional football clubs. Journal of Customer Behaviour, 17(3), 229-249.

11)  Koronios K., Mavromati M., Kriemadis A. (2017). Motivating Public Sector Employees: Evidence from Greece. International Journal of Business and Economic Sciences Applied Research, 10(1), 7-12.

12)  Sainis, G., Haritos, G., Kriemadis, T., Fowler, M.   (2017). The Quality Journey for Greek SMEs and their Financial Performance. Production and Manufacturing Research, 5(01), 306–327.

13)  Avgerinou V., Skoula E., Papaioannou A., & Kriemadis T.  (2017). Strategic Planning in the Sport Sector. Choregia-Sport Management International Journal, 13(2), 35-52.

14)  Karageorgos C., Patsiaouras, A., Kokaridas, D., Kriemadis, A., Travlos, A.  (2017). Validity and reliability of Total Quality Management Questionnaire in Greek Primary Education Settings. East Asian Journal of Business Management, 7(1), 31-36.

15)  Koronios K., Psiloutsikou M., Kriemadis A., Zervoulakos P., Leivaditi E.  (2016). Sport Sponsorship: The Impact of Sponsor Image on Purchase Intention of Fans. Journal of Promotion Management, 22(2), 238-250.

16)  Koronios K., Psiloutsikou M., Kriemadis A., Kolovos P.  (2016). The effect of perceived motivation of sports sponsorship: Evidence from basketball fans. International Journal of Business and Economic Sciences Applied Research, 9(2), 32-45.

17)  Koronios K., Psiloutsikou M., Kriemadis A., Gkatsis G. (2016). Factors driving Purchase Intention and Word-of-Mouth Communication for Sports Sponsors: A Comparative Analysis between “Star” clubs and “Underdogs”. International Journal of Management and Business, 7(2), 51-64.

18)  Koronios K., Psiloutsikou M., Kriemadis A. (2016). What motivates repeated participation in ultra-endurance events? A comparison between runners and cyclists. Business & Entrepreneurship Journal, 5(2), 17-34.

19)  Sainis, G., Haritos, G., Kriemadis, T., Fowler, M.  (2016)  The willingness of ISO certified Greek SMEs to continue their quality journey to TQM under crisis conditions : a systemic approach. International Journal of Applied Systemic Studies, 6(4), 327–348.
20)  Kartakoullis, N., Vrontis, D., Thrassou, A., & Kriemadis, T. (2013). Strategic resource planning for football clubs. Journal of International Business and Entrepreneurship Development, 7(1), 1-20.
21)  Kartakoullis, N., Thrassou, A., Vrontis, D., & Kriemadis, T. (2013). Football facility and equipment management. Journal for Global Business Advancement, 6(4), 265-282.
22)  Kartakoullis, N., Thrassou, A., Vrontis, D., & Kriemadis, T. (2014). Strategic marketing planning for football clubs: A value based analysis. Journal for Global Business Advancement, 7(4), 355-374.
23)  Kriemadis, T., Pelagidis, T., & Kartakoullis, N. (2012). Organizational culture and business excellence in the Greek Science and Technology Parks.  Euromed Journal of Business.
24)  Papaioannou, A., Kriemadis, T., Alexopoulos, P., & Vrondou, O. (2012). An analysis of Human Resource Empowerment and Organizational Performance in Greek Sport Federations World Review of Entrepreneurship, Management and Sustainable Development, 8(4), 439-455.
25)  Kriemadis, T., & Theakou, E. (2007). Strategic planning models in public and non profit sport organizations. Choregia-Sport Management International Journal, 3(2), 27-37.
26)  Kriemadis, T., Leivadi, S., Yiannakis, A., & Kartakoullis, N. (2008). Investigating the Athenians’ Current and Expected Changes in Quality of Life before the ATHENS 2004 Olympic and Paralympic Games. International Journal of Sport Management, 11(3), 2-19.
27)   Kriemadis, T. (2009). Strategic planning in United Kingdom university athletic departments. The Sport Journal, 12(2).
28)   Kriemadis, T., Terzoudis, C., & Kartakoullis, N. (2008). Internet marketing in football clubs: Comparison between Greek and UK clubs. Soccer and Society, 11(3), 291-307.
29)  Kriemadis, T., Kotsovos, A., & Kartakoullis, N. (2008). A strategy for managing customer relations on the internet: Evidence from the football sector. Direct Marketing: An International Journal, 3(4), 229-243.
30)  Thrassou, A., Vrontis, D., Kartakoullis, N., & Kriemadis, T. (2012). A contemporary marketing communications framework for football clubs. Journal of Promotion Management, 18(3), 278-305.
SOME SELECTED PRESENTATIONS IN CONFERENCES (peer reviewed)
1)   Kriemadis, T. (2019). Benchmarking: A powerful tool of Business Intelligence for continuous organizational improvement. 15th National and International Conference on Systemics and Business Intelligence. Hellenic Society for Systemic Studies (HSSS) and University of Piraeus, Department of Informatics, Piraeus, 29-30/11/2019.
2)   Sainis, G., & Kriemadis, T. (2019). Total Quality Management (TQM) models applied to Small and Medium Enterprises (SMEs). 15th National and International Conference on Systemics and Business Intelligence. Hellenic Society for Systemic Studies (HSSS) and University of Piraeus, Department of Informatics, Piraeus, 29-30/11/2019.
3)   Kriemadis, T. et al. (2019). Participation in the Professional Roundtable “Business Intelligence and the Systems Approach: From Data to Wisdom”. 15th National and International Conference on Systemics and Business Intelligence. Hellenic Society for Systemic Studies (HSSS) and University of Piraeus, Department of Informatics, Piraeus, 29-30/11/2019.

4)   Koronios K., Dimitropoulos P., Kriemadis A, Papadopoulos A., Manousaridou (2019), “Exploring key determinants of satisfaction with all-inclusive sport tourism packages and its subsequent influence on intention to re-purchase”, 3rd International Scientific Conference “Tourism, travel and hospitality at crossroads: The way ahead”, October 24-27, Thessaloniki, Greece

5)   Koronios K., Dimitropoulos P., Kriemadis A, Douvis I., Papadopoulos A., Manousaridou G., (2019), “Tourists Satisfaction with All-Inclusive Packages: The Moderating Impact of Income and Family Size”, 6th Conference of International Association of Cultural and Digital Tourism, “Cultural and Tourism Innovation: Integration and Digital Transition”, June 12-15, Athens, Greece

6)   Dimitropoulos P., Koronios K., Kriemadis A., Papadopoulos A. (2019). “Employees’ Motivation & Performance: Examining the Impact of Ethical Values and Emotional Intelligence of Employees in High-Tech Startup Companies”, 14th European Conference on Innovation and Entrepreneurship, September 19-20, Kalamata, Greece.

7)   Koronios K., Dimitropoulos P., Kriemadis A, Papadopoulos A., (2019), “Sport Sponsorship Evaluation: Exploring the Determinants Factors of Purchase Intentions”, 7th International Conference on Contemporary Marketing Issues, July 10-12, Heraklion, Greece

8)   Koronios K., Kriemadis A, Papadopoulos A.,  (2019), “Sport Sponsorship Evaluation: Extending sport sponsorship research through a contemporary framework”, 19th Conference of European Academy of Management, “Exploring the Future of Management: Facts, Fashion and Fado”, June 26-28, Lisbon, Portugal

9)   Koronios K., Kriemadis A, Papadopoulos A.,  (2019), “A contemporary framework for sponsorship effectiveness evaluation: A multigenerational approach”, 48th Conference of European Marketing Academy, May 28-31 June, Hamburg, Germany

10)   Koronios K., Dimitropoulos P., Kriemadis A, Papadopoulos A, Thrassou A., (2019), “A Contemporary Sport Sponsorship Effectiveness Model: Scale Development and Validation”, 12thAnnual Euromed Academy of Business Conference: “Business Management Theories and Practices in a Dynamic Competitive Environment”, September 18-20, Thessaloniki, Greece

11)   Kriemadis, A. (2018). Current developments in the business literature regarding spirituality in the workplace. 11th World Confluence of Humanity, Power, & Spirituality, 21-22/12/ 2018, Kolkata, India.

12)   Kourtesopoulou, A.,  Theodorou, S., Kriemadis, A.  Papaioannou, A. (2018). The impact of online travel agencies web service quality on customer satisfaction and purchase intentions. 5th International Conference of International Association of Cultural and Digital Tourism, “Exploring Smart Tourism: The Cultural and Sustainability Synergies”, June 28-30, Athens, Greece.

13)   Kriemadis A. (2018). Spirituality and Management: Exploring the Deming Management System. International Conference on Spiritual-based Management Models, 12-13/10/2018, Athens, Greece. 

14)   Koronios K., Kriemadis A, Dimitropoulos P., Papadopoulos A., (2018), “Examining the impact of ethical values and motivation on employees’ performance: Evidence from Greece”, 3nd International Conference of Development and Economy, May 03-06, Kalamata, Greece 

15)   Koronios K., Kriemadis A., Dimitropoulos P., Douvis J., Papadopoulos A., Manousaridou G., (2018), “Emotional intelligence of employees in the Hospitality Sector: Exploring its effects on job satisfaction and performance”, 5th International Conference of International Association of Cultural and Digital Tourism, “Exploring Smart Tourism: The Cultural and Sustainability Synergies”, June 28-30, Athens, Greece. 

16)   Papaionanou, A., Kriemadis, T., Sioutou, A. (2018). Leadership in Sport Business. 14th Hellenic Society for Systemic Studies (HSSS) National and International Conference, 14-15/9/2018, Kalamata, Greece.

17)   Sioutou, A., Kriemadis, T., Papaionanou, A. (2018). Deming Management Method and its influence in the U.S. Federal Government. 14th Hellenic Society for Systemic Studies (HSSS) National and International Conference, 14-15/9/2018, Kalamata, Greece.

18)   Kriemadis, T. (2018). Theory building: Expanding Ansoff’s Strategic Management Theory and relating it with Total Quality Management (TQM) theory. 14th Hellenic Society for Systemic Studies (HSSS) National and International Conference, 14-15/9/2018, Kalamata, Greece.

19)   Koronios K., Dimitropoulos P., Kriemadis A, Gkatsis G., Papadopoulos A., (2018), “Enhancing Sport Marketing Experience for Spectators: Constraints & Motivators of Sport Attendance”, 6th International Conference on Contemporary Marketing Issues, June 27-29, Athens, Greece 

20)   Koronios K., Mavromati M., Kriemadis A, Gkatsis G., Papadopoulos A., (2018), “The influence of service quality on sport consumption intentions: An empirical examination of the sport spectating sector”, 18th Conference of European Academy of Management, “Research in Action – Accelerating knowledge creation in management”, June 19-22, Reykjavik, Iceland 

21)   Kriemadis, T. (2018). Developing a Global Excellence Model and a Global Excellence Award for sport organizations. 5th International Congress of Exercise and Sport sciences (ICESS), 7-10/6/2018, The Academic College at Wingate, Netanya, Israel.

22)   Koronios K., Mavromati M., Kriemadis A, Gkatsis G. (2018), “Optimizing Sport Services: An examination of motivators and constraints for sport consumption”, 47th Conference of European Marketing Academy, “People Make Marketing”, May 29-01 June, Glasgow, UK 

23)   Koronios K., Mavromati M., Kriemadis A, Gkatsis G., Manousaridou G., Papadopoulos A., (2017), “An Exploration of Online Marketing in the Sport Industry: Analysis of the Information Content in Top European Basketball Clubs Websites”, 1 24th International Academy of Management and Business Conference, October 9-11, Dubai, UAE 

24)   Koronios K., Kriemadis A, Gkatsis G., Manousaridou G., (2017), “Determinants of sport commitment and purchase intention of runners: An empirical examination”, 10th Annual Euromed Academy of Business Conference: “Global and national business theories and practice: bridging the past with the future”, September 13-15, Rome, Italy 

25)   Kriemadis, T. (2017). A new era in management development: The influence of spirituality on organizational performance. EBBF InternationalConference “Ethical Business Building the Future – Transitioning towards the spiritual enterprise”. 12-15/10/2017, Bucharest, Romania.

26)   Koronios K., Kriemadis A, Gkatsis G., Manousaridou G., Papaioannou A., (2017), “Exercising Participation: Exploring the Role of Constraints on Activity Involvement and Loyalty”, 25th Conference of European Association for Sport Management, “Challenges and Developments of Sport Organisations”, September 5-8, Bern and Magglingen, Switzerland

27)   Koronios K., Kriemadis A, Gkatsis G., Leivaditi E., Manousaridou G., Papadopoulos A., (2017), “An Evaluation of Website Persuasiveness in Five Star Hotels in Greece”, 5th International Conference on Contemporary Marketing Issues, June 21-23, Thessaloniki, Greece 

28)   Koronios K., Psiloutsikou M., Kriemadis A. (2017), “Mass sporting and physical activity events: Motives, Constraints and future participation intention”, 17th Conference of European Academy of Management, “Managing Knowledge: Making Knowledge Work”, June 21-24, Glasgow, Scotland 

29)   Kriemadis, T. (2017). Spirituality, Leadership and Performance in contemporary businesses. EBBF International Conference “Ethical Business Building the Future – Transitioning towards the spiritual enterprise”, 4-7/5/2017, Geneva, Switzerland.

30)   Kriemadis A, Koronios K., Papaioannou A., Sioutou A., Avgerinou V., Kourtesopoulou A., (2017), “Excellence in Managing Sport Organizations”, 13th Hellenic Society for Systemic Studies (HSSS) National & International Conference “Systemic Organizational Excellence”, June 2-3, Sparti, Greece. 

31)   Papaioannou, A., Kriemadis, A., Kourtesopoulou, A., Sioutou, A., Avgerinou, V. (2017). Sport Business Excellence: A systemic approach. 13th Hellenic Society for Systemic Studies (HSSS) National & International Conference “Systemic Organizational Excellence”, June 2-3, Sparti, Greece. 

32)   Kourtesopoulou, A., Kriemadis, A., Papaioannou, A., Sioutou, A. Avgerinou, V. (2017). Leadership and teamwork competencies as major contributors to professional sports performance excellence. 13th Hellenic Society for Systemic Studies (HSSS) National & International Conference “Systemic Organizational Excellence”, June 2-3, Sparti, Greece. 

33)   Sioutou A., Kriemadis A, Papaioannou A., Kourtesopoulou A., Koronios K., (2017), “Total Quality Management and Sports”, 13th Hellenic Society for Systemic Studies (HSSS) National & International Conference “Systemic Organizational Excellence”, June 2-3, Sparti, Greece. 

34)   Koronios K., Kriemadis A, Mavromati M., Gkatsis G., Leivaditi E., (2017), “Comparing Leadership Preferences among Generations in Sport Organizations: Evidence from Greece”, 13th Hellenic Society for Systemic Studies (HSSS) National & International Conference “Systemic Organizational Excellence”, June 2-3, Sparti, Greece. 

35)   Koronios K., Dimitropoulos P., Kriemadis A. (2017), “The Impact of Website Persuasiveness on Luxury Hotels Financial Performance”, 4th Conference of International Association of Cultural and Digital Tourism, “Innovative Approaches to Tourism and Leisure: Culture, Places and Narratives in a Sustainability Context”, May 25-27, Athens, Greece.  
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